How to Maximize Donor Acquisition + Raise More for Your Organization
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A Holiday Tradition

The Bright Nights 50/50 is an extension of the beloved hal-
iday event, Bright Nights in Stanley Park. Each year fire
fighters across BC come together to create a winter won-
derland. This 50/50 raffle supports their charity: the BC
Professional Fire Fighters' Burn Fund. Created in 2020
when Bright Nights was cancelled, proceeds from this
50/50 support all Burn Fund programs.

Supporting Burn Survivors
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Burns are the third leading cause of hospitalization for s p- 1N -

young children in BC. The Burn Fund supports these sur- 3 ’

vivors through programs like Burn Camp, an annual sum-

mer camp where Kids get to feel like kids again.

-.—| _j | = Home Awav for the Holidavs

Total Tickets: 0

$0.00

0%+ $30,000+ 1000

INcrease In fundraiser IN additional new donors
orofits donations Identified
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Step10f 4

Purchase

Would you like to add an additional donation to your
purchase?

1x Wine & Cheese Tutt
. . N Street Gallery
Life Essentials - 10 Bus Tickets $0.00
$25.00
B Your donation can help Newcomers connect with our community safely using
) City Transit with 10 transit tickets. _ Subtotal CA$0.00
- L Fees CAS0.00
1 - Add to Cart Total CA%0.00
I
T . T — PR iy O Donate Anonymously
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Life Essentials - Food & Toiletries
$50.00

Your donation will help provide grocery, drug store or department store gift E
cards to Newcomers for life essentials. E
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Life Essentials - Home & Family
$100.00
Welcome Newcomers with items that can help in the first few days of arrivingto  —

Canada. Activities for children, folders for important document, snacks and
WARM socks!

Add to Cart
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0%+ $30,000+ 1000

INcrease In fundraiser IN additional new donors
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Most nonprofits are losing
donors and revenue

hecause of two reasons:

1.They are failing to
communicate their story

2. They are not nurturing their
donors properly




Why Storytelling?

Telling effective stories is a hallmark of
successful nonprofits. Stories are how we
capture the imagination of our audience, inspire
them with our vision, and call them to action.




Using Storytelling to Advance Your Cause

Storytelling is one of the most When you, your team, and all
Important levers you can pull of your marketing are telling
to grow your nonprofit. the same powerful story to

your donors, wonderful
things can happen.

Your stakeholders to stay true
to the cause.



How to Craft an

Effective Nonprofit Story




Identifying the Key Elements
of a Compelling Story

Every good nonprofit story has:

Examples:

e UNICEF
e Charity : Water
e World Housing




Nurturing Donors and CGalling Them to Action

You can't just tell stories once and expect
your revenue to increase.

You must nurture your donors!




A. Importance of
Nurturing Donors

Most nonprofits fall into one of
two categories:

1. They never contact their donors
2. All they do is ask for money

You don't want to be In either
category.




B. How to Nurture

Donors Effectively




C. Creating a Strong Call to Action

There are two types of calls to action:

This is your "Give Today" call to action

You would be amazed how many nonprofit
websites make it very difficult for donors to give
them money.

Always make it easy for people to give you
money!

This is for potential donors who are not
quite ready to give yet

They're interested but not convinced.
The purpose of this call to action is to acquire this
potential donor's email address.

PDF Report, Video Series, Quiz, etc

Grow your list!



The Secret Ingredient of Lasting Donor Relationships

Consistency.

The most effective online fundraisers nurture
their donors via email every single week.

If you are disappointed in how much money
you're raising from your donor base, this is the
best place to start.



Why Do Lasting
Relationships Matter

One of the best indicators of a
healthy nonprofit is its Donor
Lifetime Value metric. This
measures how long a donor gives
to your organization and how
much they give you.

The longer you can keep donors
and increase their lifetime value,
the easier it will be for you to grow
your organization and advance
your cause.
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Strategic Donation Upsells
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$50,000

$40,000

$30,000

$20,000

$10,000

$0

Tickets

Fundraisers without

donations

Auctions

Fundraisers with
donations

Items for Sale

Raffles



20%

more through donations




Donation Info

® Ask for an additional donation on purchase
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Step 10of 4

Purchase

Would you like to add an additional donation to your purchase? W cart

- Custom Donation

1x AGM Ticket (In-Person)

$0.00
| Adopt a Classroom
$5,000.00
Bring our edible education programming to a new classroom in need. ?::Sma[ Eﬁgjg
Total CA$0.0(

1 v Add to Cart

Food Field Trip 50/50 Tickets

2,500.00
o ) 1for$s B 1
Contribute to food literacy for B.C. kids.

2for$9 B 1

1 - Add to Cart 5for$20 B 2

=T Total Tickets: 13
Fresh Vegetables $54.00 CAD
$1,000.00

Add to Cart
Equivalent to bringing fresh local vegetables to four classrooms.
Trellis is the only ERS
1 v approved platform that

offers donation upsells to
help you raise 25% more.




1. Audit your Fundraisers

Are you asking for donations?

Not part of a ticket, or a donation bid, simply @
donation.




2. Determine How Easy it is to Give

Are you making it easy for your supporters to
donate?

Test the experience from a donors perspective.



3. Allow Donors to Engage All in One Place

Is giving a step in your checkout process?

Make it so easy to donate, they can't find a
reason to skip it.






Become our Superstar Donor!

Convert your bid to a donation and
double the amount of meals we provide
to families in need.

Donate my bid if | don't win:

[ 2 Entire bid ($100) J Donate $50 Donate $10

Go Back Confirm Bid
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Welcome

Step 1 of 4

Purchase

Would you like to add an additional donation to your
purchase?

Life Essentials - 10 Bus Tickets
$25.00

Your donation can help Newcomers connect with our community safely using
City Transit with 10 transit tickets.

1 - Add to Cart

B @ . o ity

Life Essentials - Food & Toiletries
$50.00

Your donation will help provide grocery, drug store or department store gift _
cards to Newcomers for life essentials. 3

1 - Add to Cart

"
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Life Essentials - Home & Family
$100.00

Welcome Newcomers with items that can help in the first few days of arriving to
Canada. Activities for children, folders for important document, snacks and
WARM socks!

1 - Add to Cart
_ QOCUMENT, SNAcKs and VWAKM S0CKS!
e __ %

nt

LagIn Sign Up

Home Bid Here ‘ 0 ?

W cart
1x Wine & Cheese Tutt
Street Gallery
$0.00
Subtotal CA$0.00
Fees CA$0.00
Total CA$0.00

[C] Donate Anonymously



The Ultimate Bundle

This ultimate bundle includes one event ticket, a pack of 10
raffle tickets and a mystery swag bag!

$500.00




Become our Superstar Donor!

Convert your bid to a donation and
double the amount of meals we provide
to families in need.

Donate my bid if | don't win:

[ 2 Entire bid ($100) J Donate $50 Donate $10

Go Back Confirm Bid
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The Ultimate Bundle

This ultimate bundle includes one event ticket, a pack of 10
raffle tickets and a mystery swag bag!

$500.00







Raiser's Edge nx1~ = Search for a constituent Q Welcome, BBNXT Sandbox3 ~ {Q)

Constituent codes

| Mrs. Allison E. Andrews, Ph.D.
 Fundraiser

Major Donor Pro...

aka: Allie  Spouse: Dustin Andrews  Fundraisers: Mo Rahman Membership

Couple Lapsed 2/1/2003
© Add summary note

© Add alert 5
Fundraiser Engagement ©
Constituent summary 4/4 3
Addresses Phone numbers Fundraisers engaged Average number of drivers
Home % Home per fundraiser
4859 Philpot Lane 612-321-0047 24% more than others
Minneapolis, MN 55403 Cell Phone
Business ] @ 612-393-0029
2621 Wexton Dri
e | | $640 $1,225 $420
and 1 more Al sonbhas ven H"f'h Potential to Awverage amount spent per Largest amount spent on a Awverage checkout total
Scome 3 malor donor fundraiser fundraiser 20% more than others
Email addresses 12% more than others £4% more than others - o
Ernail
AEA@anet.com
Timeline 1 2 Transactions Filter by fundraiser w
Giving L]
Actions Date Amount Category Type Fundraiser
Events
< W 5w G 5a o Fah M 02/05/2023 $50.00 Raffle Tickets x1 10 for $50 Spring Gala for Heart
2015
e donines 02/05/2023 $100.00 Donation Tier 1: Supporter Spring Gala for Heart
| Addressee Mrs. Allison E. Andrews, Ph.D. '82
| Jutati Mrs. And : S :
i e e 02/05/2023  $355.50 Event Ticket ~ General Admission Spring Gala for Heart

11/23/2023 $645.50 Auction ltem Three Night Stay in... Holiday Lights Auction &
11/23/2023 $105.50 Auction Iltem Movie Night! Tickets...  Holiday Lights Auction &

11/02/2023 $155.50 Event Ticket General Admission Holiday Lights Auction &
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Where do we go from here?

Is storytelling at the forefront? Are you encouraging Determine your next steps to
strategic donation upsells? acquire more donors and raise
more.
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Donate Now!
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11C155€

1in 20 households
in Waterloo Region

75 Meals 300 Meals 750 Meals
Your $25 donation will help to Your $100 donation will help to Your $250 donation will help to
provide 75 nutritious meals for provide 300 nutritious meals provide 750 nutritious meals
those facing food insecurity in for those facing food insecurity for those facing food insecurity
Waterloo Region. in Waterloo Region. in Waterloo Region.

$25.00 $100.00 $250.00




