
How to Maximize Donor Acquisition + Raise More for Your Organization
Leverage the art of storytelling & utilize donor-augmented fundraising!
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Most nonprofits are losing
donors and revenue 
because of two reasons: 

They are failing to
communicate their story
They are not nurturing their
donors properly
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Why Storytelling? 
Telling effective stories is a hallmark of
successful nonprofits. Stories are how we
capture the imagination of our audience, inspire
them with our vision, and call them to action.



Using Storytelling to Advance Your Cause 

Inspire —

Storytelling is one of the most
important levers you can pull
to grow your nonprofit.

Unite —

When you, your team, and all
of your marketing are telling
the same powerful story to
your donors, wonderful
things can happen. 

Galvanize —

Your stakeholders to stay true
to the cause.



How to Craft an
Effective Nonprofit Story 

 Understand Your Audience 

 Create a clear and concise message

 Demonstrate what your organization stands

for and against 

 Cast a vision of the future your organization

aims to create 

 Call your donors to action
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Identifying the Key Elements
of a Compelling Story 

A Problem —

A Plan —

A Solution —

Every good nonprofit story has:

Examples:
UNICEF 
Charity : Water 
World Housing



Nurturing Donors and Calling Them to Action 
You can't just tell stories once and expect 
your revenue to increase. 

You must nurture your donors! 



A. Importance of 
Nurturing Donors
Most nonprofits fall into one of
two categories:
 
1. They never contact their donors 
2. All they do is ask for money 

You don't want to be in either
category. 



B. How to Nurture
Donors Effectively 

Personalization and segmentation -                            

 You need an ideal donor profile

Consistent and relevant communication -               

 Email once per week

Engaging donors through multiple channels -        

 Email is the most valuable channel &                

 Determine your most reliable growth channels

 Follow the 80-20 Rule -                                               

 80% of your emails should be telling success stories &

20% should be about the problem you are helping your

constituents overcome and calls to action
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Direct Calls To Action 
—
This is your "Give Today" call to action 

You would be amazed how many nonprofit
websites make it very difficult for donors to give
them money. 

Always make it easy for people to give you
money! 

Transitional Calls To Action    
—
This is for potential donors who are not
quite ready to give yet

They're interested but not convinced. 

The purpose of this call to action is to acquire this
potential donor's email address. 
PDF Report, Video Series, Quiz, etc 

Grow your list! 

There are two types of calls to action: 

C. Creating a Strong Call to Action



The Secret Ingredient of Lasting Donor Relationships
Consistency. 

The most effective online fundraisers nurture
their donors via email every single week. 

If you are disappointed in how much money
you’re raising from your donor base, this is the
best place to start.  



Why Do Lasting 
Relationships Matter
One of the best indicators of a
healthy nonprofit is its Donor
Lifetime Value metric. This
measures how long a donor gives
to your organization and how
much they give you. 

The longer you can keep donors
and increase their lifetime value,
the easier it will be for you to grow
your organization and advance
your cause.
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Strategic Donation Upsells
noun

Airline premium seat upgrade ask

Combo upgrade



Strategic Donation Upsells
noun

The strategic approach to asking for donations from guests

at the correct moments to encourage more giving. Then

using these unrestricted funds to support your

organization.



Strategic Donation Upsells
noun

Immediatley raising more

identifying superstar donors

Converting the superstar one time donors into long

term donors

Why does this matter? 

 Increase ROI on your fundraiser by: 
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1. Audit your Fundraisers

Are you asking for donations?

Not part of a ticket, or a donation bid, simply a
donation. 



2. Determine How Easy it is to Give

Are you making it easy for your supporters to
donate?

Test the experience from a donors perspective. 



3. Allow Donors to Engage All in One Place

Is giving a step in your checkout process?

Make it so easy to donate, they can't find a
reason to skip it. 



Donate Today
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Where do we go from here?

Review your website —

Is storytelling at the forefront?

Audit your fundraisers —

Are you encouraging
strategic donation upsells?

Take the quiz —

Determine your next steps to
acquire more donors and raise
more.



Take the Quiz TodayLet's Connect
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Take the Quiz Today
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